
Type of media Definition Advantages/Good Points Disadvantages/Bad Points Real Example? 

Adverts 
(Television, 

Radio & Internet) 

Paid for ‘slots’ on TV, 
Radio and on the 
internet. Radio and TV 
ads are generally 30 
seconds to 1 minute 
but adds on the 
internet can be very 
brief as people often 
click away or skip if 
not immediately 
engaged 

TV is generally regarded as the most powerful but also the 
most expensive; radio advertising is not as influential but is 
cheaper and get to people who are doing other things such as 
driving or housework. New media such as YouTube, Facebook 
and Podcasts. Adverts on TV & Radio have very wide reach, 
they can reach very large audiences, potentially an entire 
nation. Adverts on the internet also have very wide reach, 
potentially everyone who use the internet. Another 
advantage is that messages can be tightly targeted to their 
audience. For example, if the advertiser is trying to reach an 
older demographic, they might choose a TV programme that 
has a more mature audience or if they were trying to target 
young men who might drink and drive then radio adverts on 
stations that play popular music might be very effective. 

The main disadvantage of advertising that is costs 
money and in the case of TV advertising a lot of money. 
Advertising slots costs between a few hundred to 
hundreds of thousands of pounds. These are not the 
only costs involved, production costs of the media are 
high and professionally produced adverts are very 
expensive, the current record for the UK is 6 million 
pounds for a sports direct advert featuring footballer 
Jack Grealish. Another disadvantage is that they can be 
wasteful of resources, while TV and Radio adverts have 
large audiences; viewers may not be appropriate to the 
message of the advert, the advertiser still pays for the 
whole audience.   

Think! 

Drink driving 
campaign 

(Link) 

 

The CPS Campaign 
against hate crime 

(Link) 

Print Media 
(Posters, leaflets) 

These are written 
messages in various 
formats.  

There are a number of advantages to leaflet to and posters. 
First, they are cheap to produce and distribute, especially for 
small local campaigns. A computer can be used to design the 
printed materials and distribution costs are minimal; 
volunteers can be used to distribute leaflets and posters 
can be installed in inexpensive locations such as college 
canteens, staff rooms or library notice boards. Another 
advantage of print media is that they can get over complex 
information, helplines, e-mail and social media can be included 
at no extra cost. This is information that is difficult to get 
over in TV or Radio adverts as extra words cost money. 

There are some disadvantages to print media campaigns, 
first they must be of a high quality to have an impact. 
They can be produced cheaply on a computer but often 
they look amateurish and are quickly discarded. 
Another limitation of print-based information is that it 
muse work first time. A leaflet is not likely to be picked 
up more than once so it’s message must be effective, this 
is an area where TV/Radio has a big advantage, adverts 
can be repeated, and repletion has been shown to make 
adverts far more effective. TV/Radio adverts can be 
tweaked so that the message changes over time, this 
helps to create a sense of novelty around a campaign. 

Sexual Harassment 
Campaign AND  
‘Stand up against 
Hate Crime’  - both 
by TFL (Transport 
for London)  
 
(Link and Link) 

Social Media Social media 

The primary advantage of social media is a very large 
audience, for example Facebook has a world-wide ‘reach’ of 
over 2.91 million people, other platforms for example Twitter, 
Snapchat and Instagram have similarly large audience. A 
further advantage is that the campaigns can be very 
targeted. For example, campaigns aimed at young people might 
use platforms or such as ‘Instagram’ and Snapchat whereas 

A disadvantage of social media campaigns is that 
campaigns can be difficult to promote through social 
media, campaigns may be limited to the organisers 
contacts and may not ‘take off’ and reach a wider 
audience. If this happens the campaign may have to pay 
for advertising or use influencers in order to publicise 
their campaign. Another problem is that it is important 

Black lives 
matter/Me Too 
 
(Link and Link) 



 

for an older demographic, Facebook might be first choice. The 
other major advantage is that it can be extremely cost 
effective, once a campaign has gone ‘viral’ it is essentially 
free, some of the most effective social media campaigns have 
started in this way including the ‘me too’ and Black Lives 
Matter campaigns. 

not to confuse ‘reach’ with ‘engagement’ many ‘users’ of 
social media platforms never actively engage with the 
platforms and are essentially ‘zombie’ users. 

Documentaries  

Making a documentary is a very powerful tool for highlighting 
the issues in a campaign. The filmmaker can present complex 
issues in depth, and they can use witnesses and experts in a 
visually appealing and impactful way. Documentaries can be 
educational but also entertaining, they can bring grab the 
attention of people that might not normally be interested in 
that issue. Another advantage is that the documentary can 
be promoted in the media (traditional and social media) and 
even picked up by major broadcasters such as Netflix which 
really helps it to reach a wide audience. A more recent 
development is the growth of spoken word documentaries 
normally distributed as the Miscarriages of Justice podcast 
on Spotify 

While powerful there are a number of disadvantages of 
documentary, the first is cost. Skilled documentary 
makers can come at high cost and slick well-produced 
films have very high production costs. In general 
documentaries are for well-funded campaigns. 
Documentaries distributed as podcasts generally avoid 
many of the problems of documentaries associated with 
film/video being much cheaper to produce but still very 
informative. 

The Thin Blue Line 
(Link) 
 
Bowling for 
Columbine – (Link) 
 
Miscarriages of 
Justice Podcast: 
Spotify – (Link) 

Events  

Events are a great way to publicise a campaign, they create a 
sense of excitement around an issue, get people talking and 
feeling part of something. People may come to the event for 
other reasons such as wanting to see a band or dance, but 
this gives the organisers a chance to get their message over. 
Events can be small scale such as a summer fete at a local 
college or global such as the Live Aid event in 1985 which 
attracted a global audience of 72,000 (London), 84,000 
(Philadelphia) and 1.9 billion people on TV in over 150 nations. 
Events have many functions but are particularly good at 
raising awareness and money. 

The main disadvantage of events is that they can be 
complex and costly to organise. If the organisers get it 
wrong and not enough people attend, then an event can 
end up loosing money for the campaign. Another problem 
is that people may not be that interested in the issue 
and are simply attending for entertainment or something 
to do. 

Sarah Everard Vigil 
– (Link) 
 
Live Aid – (Link) 


